
Buzz-worthy Fall Favourites: 
• Project Runway  New Season 
• Models of the Runway  New Series
• Tori & Dean: Home Sweet Hollywood  New Season
• The Real Housewives of New Jersey  New Series
• The Real Housewives of Atlanta  New Series
• Re-Vamped  New Series
• X-Weighted: Families  New Season
• Til Debt Do Us Part  New Season 

Winning Winter Hit-list:  
• Project Runway  New Season 
• Models of the Runway  New Season
• The Real Housewives of Orange County  New Season
• The Real Housewives of Atlanta  New Season
• Love Incorporated  New Series 
• Party Mammas  New Season
• The Last 10 Pounds Bootcamp  New Season 

WHAT VIEWERS WILL BE WATCHING… 
•  Themes strengthen programming fl ow in prime 

time line-ups: Weddings & Weight loss, Families & 
Relationships, Fashion & Style

•  Weekends: Packed with back-to-back hit series, 
featuring the most watched and talked about reality 
shows on Slice. 

Slice™ is every woman’s guilty pleasure.

SLICE.CA
•  Average unique visitors / month:126,000

Source: comScore, Inc, Total Canada, All Locations, May 2009

• Average time spent per visit: 8.2 minutes
•  Over half of the audience is F18-49, indexing 153 vs. 

total internet 
•  One third of visitors are in households earning more 

than $100K per year, indexing 120 vs. total internet
•  Averages over 300,000 video views per month 

streaming top programs such as Til Debt Do Us Part, 
X-Weighted, Tori & Dean and Project Runway

•  New microsite for X-Weighted: Families featuring 
exclusive show-related content

WHY BUY SLICE?
•  On the rise: Now available in over 7 million 
 homes nationally, Slice’s audience has grown 17%  
 year-over-year.

 Source: Mediastats subscriber data as at March 31, 2009, Source: BBM-NMR 
 meter data June 2 - August 23, 2009, Mon – Sun 6a-6a

•  Everything women love to hate and secretly 
love to love: Highly addictive, unapologetic, and 
entertaining environment, built around larger than 
life characters.

•  Perfect accessory to any female buy: A cost-
effective way to reach younger women on-air and 
online, with shows that are relevant to their daily lives. 

•   Award-winning product integrations: Leading 
advertisers seamlessly integrate products in 
relevant environments with demonstration and 
product placement in Slice’s Canadian original 
productions.

AUDIENCE
•   The ultimate destination for women 18-49: Ranks 

in the Top 10 against this highly sought after demo 
for both W18-49 and W25-54. 
Source: BBM-NMR meter data June 1 – August 30, 2009, Mon – Sun 6a-6a  

•  Younger: Skews younger than the average TV 
audience with an average viewer age of 40.

•  Slice viewers are 90% more likely to be getting 
married, 43% more likely to be having a baby and 
71% more likely to be purchasing a property 
in the next year.
71% more likely to be purchasing a property 
in the next year.in the next year.

For more visit www.canwest.com
Contact your Specialty Television Account Executive for proposals and customized opportunities

THE REAL HOUSEWIVES 
OF NEW JERSEY LOVE INCORPORATED
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